FPanorama, see page 141

Ara K. Hovnanian,
president and CED, Hovnanian Enterprises
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ENTION PHOENIX TO JUsT
about anvone in the home
building industry and you're
likely to hear ealk of a red-hot
market, albseit one that praises
n:l'ru.u:m". over gesthetics, subdivisions over neigh-
borhoods, profit over charm. The all-roofrops-and-
garapes label could apply to any number of sprawling
subnars, bur ir's a refrain thar's consistently heard in
connection with Phoenice, an area of the countey
that’s seen tremendous En::m'll'l in the last 24 Yeurs,

You can be sure that all those less-than-positive
platirudes were on the minds of the folks ar DMB
Associates when the development company looked
at turning 8,800 acres on the outskirts of Phocnix
into a communicy that would evenmeally boast 9500
homes, 325 acres of parks, and 4 mllion square feet
of commeercial space. It called Verrado, and it bo-
cared abourt 25 miles west of Phoenix in the farming
vown of Buckeyve, Ariz.

"F_'lrl_l.-' an, we pealized that we had an unbelahble
opportunity with this piece of land,” says JT El-
brache, director of communiry design ar Verrado
"We were i the West Valley growth corridor, wath
frecway access and some of the most spectacular
mountains as background. We also had a fexible ser
of entitlements. We were hard-pressed 1o mess all
that up, We knew what we didn’t want o be—and
thar was the same dreary, lifeless suburban sprawl
thur’s FIILE{LII'.‘d Phoenix aver the last 20 ta 0 :n.'u.r'.."

DME and the crew of planners and architects it
hired o help refine the vision of Verrado also koew
about something they had seen work in some of the
developer’s carlier projects, namehy at T Ranch in
Scottsdale, Ariz., and at Ladera Ranch in Orange
County, Calif. Putting in community amenities up
frane, ill.":l‘-‘ll.r'lﬂ Gl Frgnrous -:E-l.':q.ig_n guin:[q“nq"\,' for
builders, and partnering with local constituencies
for schools and other essential services cost a bot of
maney bur was worth i in the end,

“People really want certain attributes of neighfbor-
hood and town where they live,” says Seve Kellen-
becrg, a principal ar San Francisco-based EDAW, the
plinning firm that worked with DME to come up
with the master plan, *That’s really the arn of what
we've been trying to do at Verrado, to rediscover the
qualilati-.--: e CE oo srncll-beram |n"'m_g|:|i|,|t by it 1n am
environment with major public, high-velocioy buikd-
crs at affordable prices. Theres a part of the markct
thars starved for something mare town-like. Verrado
provides a lifestyle opportunity as well as multiple
housing types, so we're getting segments of demand
in the marketplace thar no one clse is meeting.” In
other words, |J|:||:r.|g the: r.i._u;ht r['u'ng makes the best
busineis semse,

The rown-buikding principles that Verrado fal-
lowed are Err.l‘[iJnE'. drgrict eores and conters of activi-
ty; neighborhoods omganized around town feanures;
connectivity through broader *icon™ streets with dow-
ble rows of trees; diversity {see pape 148)
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FAMILY FRIENDLY: The two-story
Ranch Hacisnda alevation of Cachaet
Homes' Melody model (abave) features
five bedrooms, a central courtyard, and
a three-car garage. Options include
adding a fourth-car randem garage. a
siwth bedrogm, and a game rocm aff the

family room.

SMART DE : The Bungalew
elevation of I'.,.-‘al:h=1 Hames" Harmony
model (below) packs a lot into ifs

3 A G-2guare-laal, one-siory Hoor plan
(right). Secondary bedrooms are
grouped at the front of the house while
tha masier suite iS ghven planty of room
in baick. & workshop siraddles tha aroa
berween the two garages.
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STOP 'N SHOP: Merrada's Village Gree
fures a central Taundain and plenty

sit, Mearby 15 the Main St - O
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of Phoenix, town-
building principles make
Verrado a design—and
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* SMALL-TOWN FEEL: The heart.

* of Verrado is the Main Street Dis-

. trict, a mix of shops, apartments, -

« rgstaurants, offices, and public
spaces that encourages residents

. to get to know one another.
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of product type; and plenty of parks. Every
street at Verrado has been planned to tell a
story. “It's not just street after street with
the same boring housing, * says Kellenberg,
“Every street leads someplace special.”

“Using town-building principles gave us
the widest spread of housing opportunities,
from apartments, townhouses, and single-
family houses to big custom lots, which
means we can reach our fingers into almost
every market segment,” says Elbracht.
“Thart's a good thing when you're trying to
move through 8 800 acres.”

DESIGN CONCEPTS
At the center of Verrado, located on the
former testing grounds of the Caterpillar
Tractor Co., is the pedestrian-friendly Main
Street District with rental lofts and apart-
ments as well as office, retail, and entertain-
ment spaces. Phase 1, which opened to the
public last January, consists of 1,145 acres ra-
diating out from this District. It will include
approximately 2,040 dwellings in distincr,
rree-lined neighborhoods: town, park, golf,
and foothills, Currently there are eight
builders working at Verrado: Ashton Woods
Homes, Cachet Homes, Frank Residenrial,
Monterey Homes, Engle Homes, the PB.
Bell Cos., Pulte Homes, and T.W. Lewis.
Not surprisingly, design guidelines for
these builders were strict. “We didn't want to

148 = BUILBER MAY 20035

have all tan and beige stucco homes with red
tile roofs,” says Kellenberg. “Craftsman, Cot-
tage, Ranch, Monterey, and Spanish Colonial
were all part of the town-building heritage of
this region. We reintroduced these historical
architectural styles and asked the builders to
utilize mulriple housing styles within each of
their product enclaves. That was asking quite
a bit, but what really got (see page 150)

BUILDING COMMUNITY

Verrado tweaks the usual notions.

&E he majority of new developments

establish a basic HOA and essentially
define it as a housekeeping entity,” says Brert
Harrington, a DMB senior vice president. “It
mows the lawn, keeps the pool clean, that sort
of thing.” But a run-of-the mill HOA does little
1o create a sense of community, which is why
DMB came up with something called the Verrado
Assembly.

The Assembly, which represents everyone who
lives at Verrado (renters and owners), employs
the town manager who works to nurture neighbor-
to-neighbor and resident-to-community interac-
tion. “The Assembly is a mechanism that really al-
lows for a more inclusive community feel, that lets
everyone who lives at Verrado feel they have a

PLAY TIME: At Verrado, leisure activities
are never far away. The community's Raven
Golf Clubhouse and Cocina Restaurant (above)
are just steps away from the Village Commons
and the Main Street District. The 18-hole cham-
pionship course, designed by Tom Lehman and
John Fought, winds around the feothills of the
spectacular White Tank Mountains.

stake in how things unfold,” says Harrington, "As
developers, we try to play the role of catalyst, to
help a community find its way and inspire resi-
dents to get their own things going. The biggest
thing that the first 100 families have in common is
that they're all from someawhere else. But it's in-
credible how fast community starts to form with
just the slightest bit of help and support.”

WWW. BLUILDERONLINME.COM



the builders excited was when we said that
we wanted the stvles to be authentically ex-
]’H‘!:F.:-’-.f_'{{ through architecture.”

Dale Gardon of Dale Gardon Design in
Scottsdale had a major hand in coming up
with the design guidelines (and executed all
of the public buildings along Main Streer) as
did William Hezmalhalch Archivects of San-
ta Ana, Calif. There are 14 housing tvpes at
Verrado; diversity is helped along by smaller
building parcels.

“The normal routine is that the master
developer sells the land to the builder with
guidelines, and the builder figures out how
to design the house,” savs Elbrache, “At
Verrado, we worked hand in hand with the
builders and their architects to create the
design concepts before we sold them the
land. It was a very collaborative process.
We went into the sale of the land knowi ing
what to expect from each other. I've been
very impressed with how well our builders
have really stepped up. The last 20 vears
have left us wanting a lot in design quality
here in Phoenix,” Elbracht continues,
“bur these guys really stepped ourt of the
box. They've even put in alley-loaded
garages which, for some of these guys, was
a completely foreign concept.”

KEEPING PACE

One example of the range of home styles
available from just one builder is the pr‘:-rrh:-lm
from Cachet Homes, a 12- -vear-old company
based in Scottsdale. It builds some of the
largest single-tamily homes at Verrado and of-
fers five single-story and two-story plans thar
are cach available in at least three elevations;
all were designed by William Hezmalhalch
Architects. The architectural styles are Span-
1sh Colonial, Bungalow, Ranch Hacienda, and
Desert Prairie, and they range in size from
3,050 to 4,574 square feet. Prices go from
$464,900 for the Ballad/Plan 1 to $571,900
for the Melody/Plan 5. In the vear thar Verra-
do has been open, Cacher’s homes have risen
in price by 880,000 to $100,000.

“We tried to embrace the design guide-
lines and deliver not only to the letter but
really the intent, too,” says Jim Shelly, Ca-
chet’s vice president of land development,
“One of the reasons we hired Hezmalhalch

was because thar firm had written part of

the guidelines and had a great feel on how
we could deliver on thar desire.”

Verrado has been a challenge for Ca-
chet—nort from the standpoint of housing
design but from a sheer numbers point of
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view. “DMB told us to expect large crowds
at the opening, but we thoughr, ‘How can
that be?”” savs Diane Byvrne, Cachet's vice
president of marketing. “We're in a new
area that's so tar west, and the prices are
going to be so high. From the moment we
opened our doors, we've had trouble keep-
ing up with the pace. We had 40,000 pco-
ple that first weekend, and rraffic into our
maodels has never been under zoo a week.
It’s just amazing.” B

Kathleen Stanley is a freelance writer based

in Washengton.

Project: Verrado, Buckeye, Ariz.; Site; 8,816 acres
(Phase |, 1,145 acres); Total units: 10,350 (Phase |,
1,893 homes); Price: $259,990 1o $574,990; Devel-
oper: DMB Associates, Scottsdale, Ariz.; Builders:
Ashton Woods Homes, Roswell, Ga.; Cachet Homes,
Scotrsdale; Engle Homes, Boca Raton, Fla.; Frank
Residential, Phoenix; Monterey Homes of Arizona,
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AN AMBITIOUS START: The site plan
for Verrado's Phase | (above), which opened
to the public in early 2004, covers 1,145 acres.
It will include some 2,250 dwellings in distinct
neighborhoods that radiate out from a central
Main Street District (top). At buildout, Verrado
will have 8,500 homes, 325 acres of parks,
and 4 million feet of commercial space.

Scottsdale; P.B. Bell Cos., Scottsdale; Pulte Homes,
Bloomfield Hills, Mich.; T.W. Lawis, Tempe, Ariz.;
Architect: Dale Gardon Design, Scottsdale: Land
planner: EDAW, Irvine, Calif.; Landscape architect:
Vollmer and Associates, Phoenix; Civil engineer:
Wood, Patel & Associates, Phoenix

TO LEARN MORE ABOUT VERRADD AND THE COM-
PAMIES MENTIOMED IN THIS STORY, VISIT OUR
WEB SITE AT WWW.BUILDERONLINE.COM, CLICK
ON “"THE MAGAZINES™ TAB, AND THEN CLICK OM
"BUILDER ARTICLE LINKS."
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